
 

DOWN TO A TEE (a version of an article in The BOUNTYHUNTER Issue 16) 

As well as having a perfect cousin, The 

Undertones frontman Fergal Sharkey once 

told us that ‘a good heart is hard to find’. 

And so is a good tee shirt, we think. It 

certainly isn’t hard to find a tee shirt these 

days - in particular, since the explosion of   

the t’internet, you can order any size tee, 

with any design, and be wearing it within a 

matter of days. But as with everything else, 

faster, bigger, more accessible don’t 

necessarily equate to better. 

As with any genre of modern-day culture,           

a good tee shirt is subjective. What we like 

isn’t automatically going to appeal to you, 

and vice versa. Think only of the  different 

styles of City shirt and replica kit, and you 

see how many different opinions there 

are—and that’s with just two colours to 

play with and the basic design components 

of crest, manufacturer’s logo and sponsor. 

Getting tee shirts right is an art. Talking to 

City fan Tom Friend and Mike Pearson of 

Victory Printshop (@VictoryPrint) based 

here in BS3, Mike tells thenatchwall, “You 

want the design to be simple. They’re the 

best ones. A simple band logo or design, 

one or two colours. The best ones are 

something funny or that you can easily and 

quickly read.” 

Easily and quickly read you say? Like a gert 

big shot of Gerry Gow and GOW in bold 

above it? Yep, that’s it. Winner. City fans 

have hit the bullseye with this particular 

design: iconic image (right), simple design 

and colour scheme, distinguishable on-the-

spot. And making a statement. This is 

another pre-requisite of a really good tee 

shirt: the wearer announcing something 

about him/herself. 

“A tee shirt sets out who you are, tells 

people something about you,” Tom says, 

getting into the sociology of tee shirt 

wearing. “When we were kids it was a way 

of identifying yourself.” Many of us got our 

teenage kicks wearing a provocative or  

memorably striking tee-shirt. 

Mike takes up the theme: “You want to be 

able to spot someone who’s of the same 

mind as you; you see someone in a tee shirt 

and think, ‘He’s a skater, he’s alright’.”  

 

 

 

 

 

 

 

 

 

Certainly a bold image, 

instantly recognisable,  

will give away your 

footballing allegiances, 

just as  wearing your team’s ‘colours’ do. A 

couple of decades ago this might have 

landed you in a spot of bother. Nowadays 

wearing colours to games is almost de 

rigeur, but there are parts of Bristol (the 

Centre) at certain times (Friday or Saturday 

night) you might think twice about donning 

a tee emblazoned with GOW or 

DZIEKANOWSKI (left, in the font style of 

Solidarność, the Polish trade union which 

contributed to bringing down the Iron 

Curtain in 89. Around the time Turner & 

Taylor were bringing down defences of a 

different kind!). 

But at many other times - at gigs, abroad, 

out & about - wearing a tee shirt that 

demarcates you as a City fan is just what 

you want. So does the club’s range of 

merchandise cut the mustard? The answer, 

as with many things BCFC, is yes and no. 

Enter the club shop, or megastore as they 

want us to call it, and there is nothing mega 

about what’s on offer. A dearth of ideas is 

what you’ll find on the shelves. The inanity 

of the designs stop you in your tracks. Apart 

from a couple of club badges, the creativity 

has peaked at the two images below. It’s no 

exaggeration to say a chimp would do 

better. And grey! Dull! What is that one on 

the right? Have we been re-nicknamed The 

Radiators in lieu of The Robins? Bobbins. 

Officially, then, do we stand up? No. 

Talking of which, thenatchwall (and friends)

have had a stab at knocking up a tee shirt 

or two in its time. Not for us reference to a 

manager (see Johnson and McInnes, left), 

both neatly based on well-known brands. 

The London Supporters’ Branch got in first 

with the classic One Team In Bristol (left, 

above Gow) in the late 80s. Funnily enough, 

Gerry kindly acquiesced to posing in 

another striking pose for this tee.  

Gerry Gow 

reminding 

some 

gAsshole, 

“THERE’S  

ONLY ONE 

TEAM IN           

BRISTOL” 

The Solidarność design 

‘Dziekanowski’ is based on 



NOT GAS 

COLE 

No, Bob Taylor was chosen as focal point - 

no great surprises there (top right). And on 

the back? Not always a requirement, but in 

this case a simple 34 denoting his 

magnificent haul in 89/90. These sold like 

the proverbial that summer/the start of 

90/91. We were tempted to follow this up 

with another 12 months later, with an 

ironic ‘11’ (his 90/91 total) on the back, but 

lost our bottle! Besides, Bob was halfway to 

West Brom by then. 

Positioning yourself somewhere between 

counter-cultural and official product is 

another route to take. Right  (below the 

yellow Micky) is another of the BH’s forays 

into this field and, upon wearing it at Féile 

Festival, Cork in 1995, one of our mob was 

asked if he was a player for the City! Those 

were the days - slim waistlines! 

Humour remains a winner, whatever the 

topic. 1992’s COLE NOT GAS  was an instant 

smash, hitting all the targets for a great tee. 

Completely unique and impossible to better 

the word-punnery, it remains a favourite of 

thenatchwall. More generic, but still pithy, 

is the Match Tactics branching diagram, 

right (Kick Off - Pass To JET - Did He Score? - 

Yes [- Kick Off] / No [ - Pass To JET]). Of 

course this can look a little dated, and does 

if he remains a peripheral figure  this year. 

It still works, mind, but less so when you 

know other clubs have similar designs, just 

with a different name. 

The process is a work of art in itself, too. “It 

takes about one or two hours from start to 

finish,” Mike says of the production 

process. The use of emulsion and good old 

masking tape is very much part of the deal. 

Hi-tech plus lo-fi. “This machine,” he 

continues, speaking of the beast that takes 

up 80% of their studio space (see 

penultimate photo other page), “is from 

Poland and the screens are hand-made in 

the States.” 

“That’s where we get the best tees to print 

on, too,” adds Tom, referring to Triple A  

shirts from the USA. And Tom and Mike are 

responsible for the tee shirt of the year: the 

RUN BS3 you see everywhere in town. 

“The BS3 tee shirts have taken off. They’ve 

come to mean different things to different 

people. Originally it was just a drunken chat 

in the pub, playing on the RUN DMC thing. 

Then we had all these fit, young people 

coming in the shop (formerly on North St) 

buying them and it took us a while to 

realise they were buying them to run the 

half-marathon in. Then there’s people who 

maybe have moved here a few years ago or 

have just moved away and want to take 

something with them. We’ve shipped them 

to Europe, Australia, all over.”  

Should you happen to be looking to print a 

tee, Victory are your (local) boys. And our 

recommendation of them is in absolutely 

no way linked, in Jack Warner stylee, to the 

freebies they gave us, Your Honour. Where 

did we get this wrist-watch? Couldn’t 

possibly tell you. 

Ahem. As you can see, from the one                          

Divvy is wearing (bottom  left ) and the 

Bristol Is Ours design (bottom right ),                   

plus another, the We’ll Never Forget              

You Micky Maynard tee, (in yellow ),               

what the club can’t manage, the fans can. 

And do. 

Simple. Quick to register. Bold. Cole Not 

Gas. One Team In Bristol. RUN BS3. BCFC! 

Any day of the week and when Saturday 

comes: we’ve got it down to a tee. 

 

Should you wish 

to purchase your 

own RUN BS3 tee 

shirt, even if 

you’re not running 

the marathon (!), 

contact Victory on 

their site -  

 

 

victoryprintshop.bigcartel.com 39 



Hopefully no Poles will be offended by this, outraged as they must be, with our East End 

ULTRAS flag, recently. On that topic, with Dziekanowski a club legend, a fans’ favourite 

and heroic figure, it is highly unlikely we would then display something offensive to them. 

Especially as we know some Polish Bristolians have been City fans since.  

 

Victory Printshop’s premises in a hideaway studio near Ashton Gate, 

which they share with Nick Walker, graffiti artist of world renown. Tom 

and  Mike are rightly proud of their enterprise and addition to Bristol’s 

art scene. Top quality tshirts, made locally, with a City touch: some of 

their top-notch plain shirts come into the city and find a home at Mark 

Little’s garage until they find to pop over and pick them up. “A top 

bloke,” says Tom. “And he says we’re gunning for 100 points this season 

- that’s been the target since before we kicked off in August.” 100 points, 

eh? We’ll be order-

ing our own tshirts 

should we manage 

that! 


